
 
 

 

 

ECIC Corporate Reputation Index Performance 

 

ECIC conducted a brand survey during 22’23 to establish the corporate reputation index 

performance (CRIP score) of the Corporation. 

 

The main objective of this survey was to establish ECIC’s corporate reputation level, 

including brand equity and brand value as well as to gain insights on how to improve or 

leverage ECIC’s corporate reputation in order to meet the business strategic objectives.  

 

The steps to building a strong corporate reputation include Awareness, Familiarity, 

Favourability, Trust and Advocacy. Each step on the corporate reputation pyramid was 

measured accordingly. The survey aimed to develop a roadmap to aid the Corporation in 

realising its desired reputation level. It was also imperative to ECIC to gather Stakeholder 

and Customer Perceptions to ascertain the current perceptions of the ECIC amongst its’ key 

external stakeholders. 

Below are the results obtained from the survey:  

 


